
Question  1

Question AP01-PL5 :

Geographical Origin : 
Answers :

1. Europe

2. North America

3. Rest of the world
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Question  2

Question AP02-PL5 :

Practice profile :  
Answers :

1. Academic practice

2. Private practice

3. Academic with cosmetic 
practice
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Question AP02-PL5 :

Practice profile :
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Question  3

Question AP03-PL5 :

Specialty : 
Answers :

1. Aesthetic

2. Reconstructive

3. Aesthetic / Reconstructive

4. Burns

5. Maxillofacial

6. Hand
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Question AP03-PL5 :

Specialty :
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Question  4

Question AP04-PL5 :

Number of years in practice : 
Answers :

1. < 5 years

2. < 10 years

3. < 20 years

4. > 20 years
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Question AP04-PL5 :

Number of years in practice :
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Question  27

Question AQ23-PL5 :

Who do you feel is invading 
your domain ?

Answers :

1. Gynecology

2. ENT

3. Dermatology

4. Surgical oncologist / 
Oncoplastic surgeons

5. Non physicians
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Question  28

Question AQ24-PL5 :

What do you feel is the solution 
to the problem ?

Answers :

1. Participate

2. Ignore

3. Fight
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Question  28
Question AQ24-PL5 :

What do you feel is the solution to the 
problem ?

28 % 27 %

75 %

10 %
13 %

25 %

62 % 60 %

0 %
0 %

10 %

20 %

30 %

40 %

50 %

60 %

70 %

80 %

1 - Participate 2 - Ignore 3 - Fight

1 - Europe 2 - North America 3 - Rest of the world

ASPS IQUAM Transatlantic Innovations Meeting - Paris, France - April 4th - 7th, 2009



Question  29

Question AQ25-PL5 :

Do you believe that companies 
have a responsibility in selling 
injectables / implants to 
non-plastic surgeons ?

Answers :

1. Yes

2. Perhaps

3. No
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Question  29
Question AQ25-PL5 :

Do you believe that companies have a 
responsibility in selling injectables / 
implants to non-plastic surgeons ?
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Question  30

Question AQ26-PL5 :

Did this session changed your view on 
what you believe is the solution ?

Answers :

1. Ignore other specialties, do 
our own thing

2. Joined education, practice 
separately

3. Joined practice

4. Open warfare
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Did this session changed your view on 
what you believe is the solution ?
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If you had to partner with a non plastic 
surgeon, what specialty would you pick ?
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1 - ENT

2 - Dermatology

3 - Oral surgery

4 - Surgical oncologist

5 - Non MD (esthetician)
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Q 1

5 %

14 %
17 %

54 %55 %

50 %

7 %
5 %

0 %

24 %

9 %

33 %

10 %

18 %

0 %
0 %

10 %

20 %

30 %

40 %

50 %

60 %

1 - ENT 2 - Dermatology 3 - Oral surgery 4 - Surgical
oncologist

5 - Non MD
(esthetician)

1 - Europe 2 - North America 3 - Rest of the world

If you had to partner with a non plastic 
surgeon, what specialty would you pick ?

ASPS IQUAM Transatlantic Innovations Meeting - Paris, France - April 4th - 7th, 2009



00

1 - Increase marketing dollars locally

2 - Increase marketing dollars regionally (state)

3 - Increase marketing dollars nationally

4 - Switch to negative marketing about other 
specialties invading our turf

5 - Public will never fully understand no matter 
how much money is spent

What is the best way to educate the public 
as to what is a real plastic surgeon ?
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Q 2
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1 - Money

2 - Ego

What is the biggest barrier to 
interspecialty cooperation ?
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Question  2



Question AP02-PL5 :

Practice profile :  

		Answers :

		1. Academic practice



		2. Private practice



		3. Academic with cosmetic 			    practice
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Question  3



Question AP03-PL5 :

Specialty : 

		Answers :

		1. Aesthetic

		2. Reconstructive
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		5. Maxillofacial
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Question  4



Question AP04-PL5 :

Number of years in practice : 

		Answers :

		1. < 5 years

		2. < 10 years

		3. < 20 years

		4. > 20 years
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Question AQ23-PL5 :

Who do you feel is invading your domain ?

		Answers :
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		5. Non physicians
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Question  28



Question AQ24-PL5 :

What do you feel is the solution to the problem ?

		Answers :

		1. Participate

		2. Ignore

		3. Fight	
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Question AQ24-PL5 :

What do you feel is the solution to the problem ?
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Question  29



Question AQ25-PL5 :

Do you believe that companies have a responsibility in selling injectables / implants to 

non-plastic surgeons ?

		Answers :

		1. Yes

		2. Perhaps

		3. No
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Question  30



Question AQ26-PL5 :

Did this session changed your view on what you believe is the solution ?

		Answers :

		1. Ignore other specialties, do 			    our own thing

		2. Joined education, practice 	 	            separately

		3. Joined practice

		4. Open warfare
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If you had to partner with a non plastic surgeon, what specialty would you pick ?
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1 - ENT

2 - Dermatology

3 - Oral surgery

4 - Surgical oncologist

5 - Non MD (esthetician)

ASPS IQUAM Transatlantic Innovations Meeting - Paris, France - April 4th - 7th, 2009







Q 1

If you had to partner with a non plastic surgeon, what specialty would you pick ?
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What is the best way to educate the public as to what is a real plastic surgeon ?
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1 - Increase marketing dollars locally

2 - Increase marketing dollars regionally (state)

3 - Increase marketing dollars nationally

4 - Switch to negative marketing about other specialties invading our turf

5 - Public will never fully understand no matter how much money is spent
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Q 2

What is the best way to educate the public as to what is a real plastic surgeon ?
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1 - Money

2 - Ego
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What is the biggest barrier to interspecialty cooperation ?
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